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Abstract 

 

For the purpose of CECISS – Central European Conference on Information and Intelligent Systems – 
related to the Research Track, this paper investigates the communication skills inside a group, between 

the members of the Cultural Art Society of Bilogora – „Palična“. The main purpose is to disclose how 

the members within a group communicate, which social media they use as their form of written 
communication and how did the newly formed global health crisis of the coronavirus disease 

(COVID-19) pandemic affect their communication. The theoretical part refers to written 

communication, specifically the pros and cons of business communication, the variety of forms of 

written communication and the main rules of its usage. The theory also covers the key competencies 
essential for quality communication skills as well as written communication without spelling and 

grammar errors. The research on a sample of respondents within the Cultural Art Society of Bilogora – 

„Palična“ in Severin is conducted using a survey questionnaire via Google Forms. The survey is 

carried out amongst the members via e-mail and social media.  

The results of the survey show that most members of the Cultural and Artistic Society of Bilogora – 

“Palična” conduct their communication via Facebook's chat service Messenger, as the mentioned form 

of communication proved to be the easiest to use within their group. Since the research was conducted 
at the time of the new situation due to the COVID-19 pandemic, it has shown that, despite the bans on 

most social gatherings, communications – as important as it is for continuous group activities to stay 

unobstructed – still continued via social networks and media in written form.  
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