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Abstract

Intercultural communication and business etiquette
are an irreplaceable part of today’s business. External
relations are considered common in today’s world;
therefore, a great deal of employers is aware of the
opportunities provided by the external market. This is
the reason behind the need for good communication
and etiquette of employers and employees for
successful  business  performance. Intercultural
communication has gained great significance in
business due to the globalization which enabled
business activities between different countries across
the world. Business etiquette is essential for all
businesses, as the success of the business activity is
subject to good manners and adhering to the rules of
etiquette. Therefore, the research of a small Croatian
business, which is involved in doing business outside
of Croatia, has been conducted. The goal of the
research is to discover, examine and analyse the
frequency of communication with the foreigners and
the degree to which the employees are actively
communicating with the said group in the course of
business. Moreover, the research aims to present the
contentment of the employees regarding intercultural
communication. To examine whether the employees
consider the business etiquette important in business
activities, the research seeks the opinions of
employees about the usefulness of applying the
business etiquette as well as showing which aspects of
business etiquette the employees are more or less
likely to adhere to.
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